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STYLISTIC DEVICES IN DIGITAL JOURNALISM: EXPRESSIVE
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Abstract. This article explores the use of stylistic devices in digital journalism, focusing
specifically on metaphor, hyperbole, and irony as expressive strategies in online media texts.
The study examines how these rhetorical devices are employed to shape the communicative
function of digital news stories, enhance reader engagement, and influence interpretation.
Through a qualitative analysis of articles from major online news platforms, the research
reveals that these expressive means not only serve to capture attention but also to create
emotional resonance and ideological framing. The findings highlight the multimodal nature
of digital journalism, where stylistic devices work in tandem with visual elements and
interactivity to amplify their effects. The study concludes that metaphor, hyperbole, and
irony are essential tools in the construction of persuasive and impactful digital news
narratives. Furthermore, it suggests areas for future research, including the investigation of
other expressive strategies and their evolution in response to changes in digital media
technologies.

Keywords: online journalism, stylistic devices, metaphor,

expressiveness, irony,

hyperbole

Problem Statement. The rise of digital
journalism has significantly transformed the
landscape of news media, introducing new
expressive strategies that engage audiences
in novel ways. Online media texts, unlike
traditional print journalism, operate in a
digital environment that combines text,
images, video, and interactivity. As such, the
stylistic devices used in digital journalism
have evolved to reflect the characteristics of
this dynamic medium. These devices are no
longer just tools for artistic embellishment;
they are integral to the communicative
function of online journalism, influencing

[BICHNK 2025

reader engagement, emotional responses,
and interpretative frameworks.

One of the primary challenges facing
contemporary scholars of digital media is
understanding how rhetorical strategies such
as and

metaphor, hyperbole,

multimodal interaction are utilized in online

irony,

texts. These strategies not only reflect the
stylistic shifts within journalism but also
have implications for the ways in which
news is consumed and understood in the
digital age. Therefore,
expressive means is essential for both

examining these

theoretical research in media studies and
practical applications in digital journalism,
114 Ne2(49)]



especially as these devices shape public
discourse in the age of social media,
algorithmic curation,
content.

Analysis of Recent Research and
Publications. The exploration of stylistic
devices in media discourse is rooted in the

and user-generated

works of critical discourse analysts such as
Norman Fairclough[2] (1995) and Teun A.
van Dijk (1998)[7], who focused on how
language shapes ideologies in media. Their
theories, particularly in regard to the role of
language in constructing social realities, are
foundational to understanding how digital
journalism  manipulates language for
persuasive purposes.

In more recent studies, scholars like
David Crystal (2006) and Susan Herring
(2013) have expanded these traditional
frameworks to the

characteristics of digital language. Crystal’s

examine unique

Language and the Internet (2006) provides

an in-depth analysis of how online
communication creates new forms of
language use that are more informal,

concise, and multimodal[1]. Herring’s work
on web discourse, particularly in Discourse
Web 2.0 (2013), highlights the
interactivity and multimodality of digital

in

texts, suggesting that expressive strategies in
digital journalism are shaped by both the
linguistic choices of journalists and the
technological affordances of the internet[3].

Additionally, studies in
discourse analysis by Kress and van
Leeuwen (2001) have highlighted how
digital texts rely not only on verbal language

multimodal

but also on visual and spatial modes of
The
these modes of communication in online

communication[5]. convergence of
journalism results in complex, layered texts
where stylistic devices play a significant

[BICHWMK 2025

role in engaging the audience and shaping
narrative authority.

Despite this growing body of research,
there is still a need for detailed exploration
of specific expressive strategies, such as
metaphor, hyperbole, and irony, in digital
journalism. This article aims to fill this gap
by providing a focused analysis of these
devices and their function within online
news content.

Purpose and Objectives of the Article

The primary aim of this article is to
analyze the use of stylistic devices—
specifically metaphor, hyperbole, and
irony—in digital journalism, focusing on
how these strategies contribute to the overall
expressive strategies of online media texts.
This study will explore how these devices
shape reader engagement, influence
interpretation, and enhance the persuasive
power of digital news stories.

The specific objectives of the article are:

1.To identify and classify the stylistic
devices commonly used in online media
texts.

2.To the

functions of these devices in shaping the

analyze communicative
narrative of digital news stories.

3.To the impact of these
strategies on reader engagement, emotional

evaluate

appeal, and ideological framing.

Main Research Material

One of the most common rhetorical
devices used in digital journalism is
metaphor. It is a cognitive tool that helps
frame complex or abstract concepts in more
familiar, concrete terms. In digital news,
metaphors are often employed to simplify
political or economic issues, framing them
in ways that strong emotional

responses. For example, terms like "war on

evoke

terror" or "economic storm" evoke imagery
115 Ne 2(49)]



of battle or crisis, which not only simplifies
complex topics but also creates a sense of
urgency or threat. Lakoff and Johnson
(1980) argue that metaphors structure
thought, and in the context of online media,
they serve to direct reader attention and
create a specific emotional tone[6].

the
language, is often employed in online
journalism to create dramatic impact and

Hyperbole, use of exaggerated

capture reader attention. This device is
particularly prevalent in headlines and
teasers, where its purpose is to provoke
curiosity and encourage clicks. Phrases like
"shocking revelation" or "unbelievable
twist" create a sense of excitement,
appealing to readers’ emotions. As Herring
(2013) suggests, the digital
rewards content that can quickly capture
attention and generate engagement, and
hyperbole plays a significant role in
fulfilling this demand[3].

Irony is

economy

commonly used in online
journalism, particularly in opinion pieces
and satirical content. Irony creates a contrast
between what 1s said and what 1s meant,
often providing a critical perspective on
societal issues. In online texts, irony is
frequently enhanced by  multimodal
elements, such as images or video clips that
contradict the verbal message. This device
requires a shared understanding between the
writer and the reader, which is facilitated in
online spaces where readers can comment,
share, and engage with the content. As

disparity between the literal and intended
meaning, making it a highly interactive form
of expression in digital media[4].

These rhetorical devices are not only
linguistic in nature but also rely on the
multimodal features of digital platforms to
amplify their effects. The combination of
text, visuals, and interactive elements
creates a rich environment where stylistic
devices operate on multiple levels, shaping
both the meaning and emotional tone of the

articles.

Conclusions
The analysis of stylistic devices in online
media texts reveals that metaphor,

hyperbole, and irony are integral to the
construction of digital journalism. These
devices serve not only to capture attention
and evoke emotional responses but also to
shape 1ideological frames and influence
public discourse. The use of these rhetorical
strategies reflects the changing nature of

journalism in the digital age, where
engagement and emotional appeal are
prioritized alongside traditional

informational goals.

Future research could explore the role of
other expressive means in digital journalism,
such as humor or pathos, and examine how
they vary across different platforms and
cultures. Additionally, a longitudinal study
could investigate how the use of stylistic
devices in online journalism has evolved in
response to changes in technology, audience
expectations, and the economics of digital

Hutcheon (1994) notes, irony depends on media.
the audience's ability to recognize the
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Abstract: The article analyzes Haruki Murakami's novel Norwegian Forest as a
multilayered literary phenomenon that combines elements of Eastern and Western cultures.
concepts that are embodied through the inner world of the characters. Particular attention
is paid to the symbolism of music, nature and deep psychological experiences of the
characters. Elements of Eastern culture, in particular the concept of “ma”, Buddhist ideas
about life and death, as well as the influence of Western culture on Eastern culture, namely
music, literature, cinema and philosophy, are considered.

Keywords: Haruki Murakami, Norwegian Forest, cultural synthesis, Eastern culture,
Western culture, identity, loneliness, existentialism, music, symbolism, Japanese literature.

IlocranoBka npoodiemm. PoMan TpagumiifHUMU STIOHCHKHMH  YSIBICHHSMHU
«HopBespkuit  nmic» Xapyki Mypakami, Tpo KHUTTA, cMepTh 1 caMOTHICTh. [locrtae
CIIOBHEHUH  eMOIiifHOI  mMOMHM  Ta TUTaHHI: AKUM  YUHOM Y  pOMaHi
€K3UCTEHLIMHOTO  0O0Jt0, € BTUICHHSM BIJOYBA€ThCS B3a€EMOJISl PI3HUX KYJIBTYPHHX
cumoHii BTpath W Hajli — KIIOYOBUX KOMIB, 1 SK I B3aEMOIS BIUIUBAE Ha
CKIIaJHUKIB  JIIOACbKOTo  OyTTsa. Yepe3 OCMHCICHHS TEeM BTpaTtd, CKOpOOTH Ta
IHTUMHY OIOBIIb T'OJIOBHOTO repos Hamii? JocmimkeHHs — miei  mpoOnemu
NUCBbMEHHUK  PO3KpHBAaE  HE  JIMIIE JO3BOJSE€ TNIMOIIE 3pO3yMITH HE JIWIIE

1HAMBITyalbHI TICUXOJIOTIYHI TpaBMH, a U
JIEMOHCTPY€ CKJIAJHUH IPOLEeC KyIbTypHOIO
3axX1JHUX

CHUHTC3Y: IIO€AHAHHA

€K3UCTEHI1ATICTChKUX MOTHBIB 13
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TBOpUy MaHepy X. Mypakami, a i mmpImi
KYJIBbTYPHUA KOHTEKCT CYYacCHOI SIITOHCBKOI
JiTeparypu, o mnepebyBae Ha TepexpecTi
Cxony 1 3axony.
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